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MARKFIELD BLUE CAMPAIGN 

EXECUTIVE SUMMARY 

Objective 
  The rural village of Markfield is rapidly losing greenfield spaces to development and growth. This will have a 
direct negative impact on biodiversity in the area. It is imperative that we make every effort to mitigate this 
impact in any way we can. 

Solution 
  The blue campaign is a nationwide project with the aim of reforming green spaces within developed areas to 
be more wildlife friendly. Public spaces, private gardens and road verges can all be utilised to easily recreate a 
habitat that encourages biodiversity back to the area.   

  Endorsed by Leicester County Council, the blue campaign involves a strategic ‘cut and clear’ of grassed 
areas in spring time, then the designated area is left to grow naturally thereafter. Native wild flowers quickly re-
establish themselves, offering an inviting habitat for wildlife to utilise.  To avoid a negative response from the 
public regarding the lack of maintenance, a blue heart sign is placed in the designated area indicating that it is 
intentional as well as promoting the scheme.  

  The reduced maintenance requirements of green spaces will result in lower maintenance costs and a 
reduction of Markfields carbon footprint. 

Project Outline 

• Identify and agree on suitable locations on parish maintained green space. Until the scheme is understood 
by local residents, locations should be away from residential properties to avoid a negative response. 

• Incorporate the requirements into the grass maintenance contract. If current contractors are unable to 
accommodate the requirements ie unable to clear the cuttings from the area, then the designated areas can 
be removed from the agreement and a local voluntary group formed to perform the annual preparation 
work. 

• Promote the scheme locally in the herald, on the parish website and on social media. The blue heart symbol 
should be at the forefront of all promotions to ensure an understanding of the scheme when the blue heart 
signs are seen around the village. 

• Once established within the parish, efforts can then be made to extend the scheme to green spaces 
maintained by HBBC, highways and private ownership. 



MARKFIELD BLUE CAMPAIGN  

BUDGET 

  The whole project can easily be achieved with little or no expense. Any costs that may occur would likely be 
counteracted be a reduction of maintenance costs. The intention is to utilise local children to make blue heart 
signs out of recycled materials. And the herald will hopefully be happy to write an article on the scheme rather 
than charge for an advertisement. 

Potential expenses 

Description Quantity Unit Price Cost

blue heart signs 20 £5 £100

herald advertising 1 £190 £190

website admin (estimate) 1 £200 £200

Total £490
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